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HI, I‘M KARIN
THIS IS MY SHORT 
PORTFOLIO
MARKETING COMMUNICATION

BRANDING / VISUAL IDENTITY

GRAPHIC DESIGN / ART DIRECTION



NEW POSITIONING OF THE SWISS WATCH BRAND TITONI (SWITZERLAND) IN THE CHINESE MARKET || Conception Corporate Design. Image concept. Soft 
logo redesign. Design letterhead, business card, ads, brochure, posters, website, POS. 



Z
TITONI‘S NEW DESIGN 
WON TWO AWARDS

• ReBrandTM 100 Global Award
• Transform Award  

(Gold in the cathegory 
«Luxury Goods»)

Magazine adMagazine ad Old and new POS



BROCHURE FOR FREETHEBEES (SWITZERLAND)
Ccorporate design, brochure design.



BOOK «CUSTOMERIZED SELLING» FOR INFOTEAM SALES PROCESS ARCHITECTS (SWITZERLAND)
Design Logo «Customerized Selling». Design, layout and typography of the printed version. Creation of the iBook.



Maximising	your	chances	of	winning	
current	and	future	sales	opportunities

WINNING
COMPLEX	SALESTM
(WCS)

Edition	2018
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WORKSHOP	GOALS

IMPROVE	
WIN	RATE	

and	maximise	
profitability
by	identifying	

and	
eliminating	
sales	process	

deficits

GAIN	
COMPETITIVE
ADVANTAGE
by	developing	
your	sales	

process	into	a	
USP

IMPROVE	
TEAMWORK	

AND	
COACHING
through	a	

common	sales	
language	and	

tool-kit

INCREASE	
FORECAST	
ACCURACY
through	
better	

understanding	
of	and	

influence	on	
the	buying	
process

ACHIEVE
FAST	AND	
SUSTAINED	
IMPACT

through	real-
case	learning	
and	effective	
implement-
ation in	daily	
business	

WORKSHOP	SCHEDULE
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TIMING DAY	1 DAY	2
08:30	– 09:40 Workshop	Objectives

Opportunity	Roadmap
Select	and	Introduce	Examples
Opportunity	Qualification

Ideal	Sales	Process
Mutually	Agreed	Action	Plan
Action	Plan	to	Win

09:40	– 10:00 Break
10:00	– 12:30 Buying	Centre	Analysis Win-Loss	Analysis

Meeting	Preparation
12:30	– 13:30 Lunch
13:30	– 15:15 Understanding	Customer	Needs

Individual	Value	Propositions
Deal	One-Pager

Practice	Opportunity	Planning

15:15	– 15:30 Break
15:30	– 17:30 Business	Case

Competitive	Strategy
Implementation	and	Reinforcement
Workshop	Evaluation

17:30	– 18:30 Evening	Assignment	(optional)
19:30 Team	Dinner
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ACTIVITY
TIME

TEAM	BRIEFING

• Outline	the	history	of	activities
• Discuss	understanding	of	customer	goals	
• Define	sales	objective	and	solution	offering	
• Determine	the	people	and	skills	required	to	win
• Quantify	the	size,	budget	and	timing	of	the	opportunity
• Highlight	strengths	and	concerns	
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Team	Assignment – 20	minutes
Introduce	case	to	team	and	complete	Opportunity	Description

• Pre-course assignment
• Opportunity Roadmap
• Pocket	guide,	coaching	questions	and	stickers
• Flipchart	to	list	possible	actions

OPPPORTUNITY	QUALIFICATION	AT	A	GLANCE
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Magazine adPOWERPOINT PRESENTATION FOR INFOTEAM SALES PROCESS ARCHITECTS (SWITZERLAND) || Design. Creation of the slide masters. Implementation of the existing content into the new design.



CORPORATE DESIGN FOR THE EXCLUSIVE SENIOR RESIDENCE IMPULS (SWITZERLAND) || Conception Corporate Design. Image concept, Art Direction Shooting. 
Design brochure, restaurant menu, letterhead, business card.



LOGO, LETTERHEAD, BUSINESS CARD FOR INNER GUIDANCE HEALING INSTITUTE (BALI)



NEW POSITIONING AND REBRANDING FOR THE TELECOMMUNICATION COMPANY CABLEX (SWITZERLAND) || Member of the Corporate Design team. Soft logo redesign. 
Design letterhead, brochure, factsheets. Image concept, organisation and Art Direction Shooting. Image retouche. 



FLYER FOR THE BIKE-COMPONENTS-DISTRIBUTOR 27TURNS (SWITZERLAND)
Idea and concept. Design. Text. Planning and Art Direction Shooting. Production.



Eine Klinik und elf Praxen im Raum Zürich.
www.uroviva.ch

IT Ś A 
MAN Ś
WORLD

Wir sind für Sie da. 
Uroviva – Spezialisten für Urologie.

Hodentumore sind die 
häufigste Krebsart bei 
Männern 20-40 jährig.

Eine Klinik und elf Praxen im Raum Zürich.
www.uroviva.ch

IT Ś A 
MAN Ś
WORLD

Wir sind für Sie da. 
Uroviva – Spezialisten für Urologie.

Jeder dritte Mann 
leidet unter 
Sexualstörungen.

POSTER SERIE FOR THE UROLOGICAL CLINIC UROVIVA (SWITZERLAND). THEY HUNG IN THE MEN‘S PISSOIRS AT THE MEN‘S WORLD EXIBITION IN ZÜRICH
Idea and concept. Design. Text. Image selection. Production.



LOGO, LETTERHEAD, BUSINESS CARD FOR THE SWISS HAUTE COUTURE DESIGNER MARIA BOOG



RESPONSIVE WEBDESIGN FOR EAPCCT (SWITZERLAND)
Information architecture, design, images. 
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